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The KDDI Group aims to achieve multi-network connec-
tivity by organically linking its networks. We will also
provide a high-speed communications environment and
attractive content optimized for multi-device access.
At the same time, the Company will enable multi-use ser-

vices tailored to individual customer preferences, thereby
making ourselves “more connected” to the customer.
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More Diverse Values!
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By proactively applying information and communications
technologies (ICT) in a broadening host of fields, includ-
ing medicine, health, education, government, and the
environment, we provide a variety of value to customers.
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More Global!
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SMEEBEDENEF  Trajectory of the 3M Strategy
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From March 2012 From June 2013
Smart Passport Concept Smart Relations Concept
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3M Strategy — Domestic Business Growth —
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We will strive to provide a variety of content and applications that customers
can enjoy via any device without a recognizable difference between networks.
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We provide a seamless and convenient communications environment by
organically linking multiple networks with our mobile service.
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We aim to create a business model that allows customers to access the

same content and services from our extensive smartphone range as well as
from tablets, PCs, TVs, and a host of other devices.
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Global Strategy — Expanding Global Business —
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By taking advantage of such global ICT platforms as data centers, cloud,
overseas system integration, and networks, KDDI is strengthening its frame-
work as a one-stop provider of high-value-added ICT solutions. By leverag-
ing the expertise we have cultivated in Japan in the Internet, WiMAX, and
content businesses, we plan to make inroads into consumer and other new
businesses overseas, as well. In July 2014, embarked on joint business in
collaboration with Myanma Posts and Telecommunications to build infra-

structure in the country, which is on the cusp of business expansion. KDDI
aims to achieve business growth by leveraging its overall Group strength.
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au WALLET Concept
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The “au WALLET Concept” adds a
cardlike settlement function to “au ID,”
an authentication key that provides

Supermarket Convenience Store
| access to various au services, to also
_ o - s - allow use in bricks-and-mortar shops.
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Authentication and settlement Authentication and settlement [ This service innovation combines the
in the world of content in the physical world Internet and the physical world, mak-

au ID
[ |
[au WALLET #18| ZEIRT 23 DD T7TJI— Three Factors for Realizing the “au WALLET Concept”
BEERDER FI A TTREIE & D R HIIEA [EEIXERF—LDEE

Invigorate the Customer Base Rapid Expansion of Shops Accepting Build Scheme for Driving Customer
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points Leverage and collaborate with existing settlement IR

systems to quickly increase the number of shops Use smartphone-based big data recommendations
where the card is accepted to drive customers to shops
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New e-money card
“au WALLET Card”
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Create a New “Net + Physical Economic Zone”
First Step in the 020 Business, Expected to Be a ¥1 Trillion Market by Fiscal 2016
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Global Strategy
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Gradually moving into key markets
First consolidating overall Group strength in Asia
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Global Consumer Business
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Global ICT Business
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Cloud/SI Networks Data Centers Business in Emerging Markets Overseas Mobile and Fixed-Line

Communications Business
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INTERNATIONAL July 2014
Commenced new

business in Myanmar
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