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The Convenience of Connectedness, Whether at Home or Out and About

AX—=RTAUPITLYb NVIAVPTUE, aulds, ZAREVZEH#ETIC. CEETHHEETOERCRIE
BAVI—RybZE, RiD - RE. BEICBREULIVEEITET,

We erase the boundaries, allowing customers to chart their own courses, whether they are at home or on the road, or using
a smartphone, tablet, PC, or television —all the while enjoying fast and convenient Internet access that is safe and secure.
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Convenience at All Times, Everywhere

For some time, au has offered connectivity at locations where cus-
tomers spend much of their time, such as in residential areas, on
trains, in commercial facilities, and at universities. We have now
expanded our service area so that customers can enjoy convenient
high-speed data communications when aboard shinkansen trains,
expressways, and at tourist destinations. On March 14, 2014, we
reached an actual population coverage ratio of 99%* for “au 4G
LTE” service over the 800MHz “platinum band.” Also in May, we
became the first company in Japan to introduce a smartphone that
handles carrier aggregation (CA), a key technology under the “LTE-
Advanced” standard with downlink speeds of up to 150Mbps, in
addition to “WiMAX 2+,” which offers maximum downlink speeds
of 110Mbps. au will continue working to provide better connectiv-
ity, expanding its service area and enhancing quality so that cus-
tomers can use LTE services conveniently, anytime and anywhere.

* Calculated using the population coverage ratio calculation method (the mesh method)
provided in the Manual on Applying for Permission to Plan and Establish Specific
Base Stations to Enhance Broad-Spectrum Mobile Wireless Access Systems
(May 2013), prepared by the Ministry of Internal Affairs and Communications.
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Making the Most of an Internet Lifestyle with au

Customers who subscribe to “au Smart Value” access au smart-
phone and residential fixed-line communications services at a
discount. Many of our customers enjoy this service, and as of
March 31, 2014, au subscriptions totaled 7.05 million, number-
ing 3.58 million households. “au Smart Value” provides bundled
access to “au HIKARI” and other allied optical communications
services, as well as services offered by allied CATV providers—
totaling 128 companies and 218 stations*—according to resi-
dential area. In December 2013, we introduced “au Smart Value
mine,” which provides customers living alone with a paired au
smartphone and “WiMAX 2+”-compatible router.

*As of June 1, 2014

Connecting au with Customers via “au Smart Support”

“au Smart Support” provides thoughtfully detailed support
services both before and after purchasing a smartphone. The
service is designed to help customers who have purchased
smartphones but not mastered them as well as those who would
like to buy smartphones but are uncertain about using them.
Dedicated staff at the “au Smart Support Center”—open 24
hours a day, 365 days a year—respond courteously to customers’
questions. We also offer “SmartPhone onsite support” for
customers who are uncomfortable with telephone support, and
“SmartPhone rental and trial” prior to making an au smartphone
purchase. In addition, we offer event-style smartphone classes
that tour Japan and include cherry blossom viewing and other
events. Services like these aim to show new customers how they
can enjoy making smartphones a part of their lives.
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Making Our Shops Easier for Customers to Use

that are easier for customers to use.

In February 2014, KDDI opened the directly operated shop “au FUKUOKA” in
Chuo-ku, Fukuoka. This new shop brought the number of directly operated shops to
four, including the “KDDI Designing Studio” (Shibuya-ku, Tokyo), “au NAGOYA”
(Naka-ku, Nagoya), and “au OSAKA” (Kita-ku, Osaka). At these shops, we offer total
customer support, with reception counters for providing consultations on product
purchases, entering into agreements, and performing repairs and other after-sales
services, as well as providing showrooms where customers can experience our new
offerings. We also utilize technologies that KDDI R&D Laboratories has developed to
analyze people’s movements to improve the layouts of directly operated shops. KDDI
is undertaking initiatives from a variety of perspectives in its attempts to create shops
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The communications floor on level two of “au FUKUOKA”
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