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“More Global!” — Providing the World with End-to-End Solutions
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Leveraging the expertise we have accumulated as a pioneer in Japanese international telecommunications, we are now
delivering reliable ICT infrastructure in countries around the world. We offer a wide range of services, from mobile phones and
fixed-line communications to business-critical IT solutions, to match the needs of individual countries.
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High-Quality ICT Solutions Standardized throughout
the World

KDDI helps customers involved in global business to address the
IT issues they face. Our broad-ranging service lineup spans from
our industry-leading brand of data centers, “TELEHOUSE”,
cloud services, and system integration. Used by more than
2,000* corporate customers, these centers are available at 42*
locations in 24 cities across 13 countries. To better serve the
Greater China market, in November 2013 we opened our second
center in Shanghai, “TELEHOUSE Shanghai Jingiao.” This
center secures our presence as the largest foreign-owned data
center operator in this market.

* As of June 2014
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INTERNATIONAL

Partnerships with over 600 International Telecom
Companies

KDDI’s cooperation with telecommunications carriers through-
out the world enables it to provide international telephone ser-
vices in more than 240 countries and regions. KDDI connects
with more than 600 international telecommunications companies
to provide international telephony services featuring broad cov-
erage and high quality. Leveraging the partnerships we have
cultivated with these companies through international telephony,
we also offer “GLOBAL PASSPORT,” the international au mobile
phone roaming service.

Initiatives in New Growth Markets

Based on the mobile phone and Internet business management
expertise it has cultivated in Japan, KDDI is moving aggressively
to take advantage of opportunities in growing overseas markets.
In 1996, we invested in MobiCom Corporation, a Mongolian
mobile phone operator, which continues to serve as the country’s
leading operator*. Furthermore, in 2010 we invested in Locus
Telecommunications, Inc., and Total Call International, Inc., two
companies that are developing mobile communications business
targeting the steadily increasing U.S. immigrant population. KDDI
will continue to explore new emerging markets and work to sup-
port development of national telecom and IT infrastructure.

* As of June 2014
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*1 2013 EFBFR (L8R IMF#E5T)
2 201 2FKBFR (B TUR—LR—Y)

the realization of a rich communications-based society.

*1 As of 2013 (source: IMF Statistics)
*2 As of the end of 2012 (source: ITU website)
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Entering the Communications Business in High-Profile Myanmar A

As one of its growth market initiatives, in July 2014 KDDI and Sumitomo Corporation
entered an alliance to collaborate on joint operations with Myanma Posts and
Telecommunications, the country’s national provider. With a population of around 65
million*!, Myanmar’s mobile phone penetration rate is approximately 10%*?, while
penetration of fixed-line telephony is only around 1%*2. KDDI plans to take advantage
of the technologies and expertise it has built up in Japan to develop high-quality,
efficient infrastructure in Myanmar, aiding the effort to provide stable communications
services there. We will assist the country in its quest for economic development and
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At the signing ceremony in Myanmar
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Myanmar mobile phone base station antenna
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