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The Challenge for New Value Creation
In april 2007, KDDI announced “challenge 2010,” which detailing our medium-

term business targets. Under “challenge 2010,” KDDI will strive to have unparal-

leled customer satisfaction in all services and aim for sustainable growth through 

both “quantitative expansion” and “qualitative enhancement.” 

In order to achieve sustainable growth, KDDI must not simply continue on the 

present course, but rather strive to create new value.

We hope that this report enables readers to gain a better understanding of KDDI’s 

businesses and recognize the company’s growth potential.

Disclaimer regarding Forward-Looking Statements

Statements contained in this annual report concerning KDDI’s plans, strategies, beliefs, expectations or projections about the 
future, and other statements other than those of historical fact, are forward-looking statements based on management’s assump-
tions in light of information currently available and involve risks and uncertainties. actual results may differ materially from these 
statements. potential risks and uncertainties include, but are not limited to, domestic and overseas economic conditions; fluctua-
tions in currency exchange rates, particularly those affecting the U.S. dollar, euro and other overseas currencies in which KDDI or 
KDDI Group companies do business; and the ability of KDDI and KDDI Group companies to continue developing and marketing 
services that enable them to secure new customers in the communications market—a market characterized by rapid technological 
advances, the steady introduction of new services and intense price competition.
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