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MDDI  1.2. Breakdown “au” Net Additions «f.30) | rar

B Besides net adds gained through MNP, non-MNP net adds remain high,
subsequent to its introduction, contributing to overall growth.

\
Port-ins 632k

Port-outs -148k

A
_ MNP Net Adds 484k

3Q/FY2007.3 482 484 312 34

total:1,312k
[— * 1,124k

3Q/FY2006.3 499 349 119 total: 867k
* 1,051k
|
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Note: ( ) refers to net adds in the Japanese market.



1.3. “au” Churn Rate

Mobile Business
/ Hauﬂ

Down 0.11points yoy

L 1Q 2 3Q 4Q , 1Q 20 3Q

FY2006.3 FY2007.3(E)

Full-year <1.20%> Previous F <1.39%>
Latest F  <1.07%>

Note: Churn rate is calculated for ordinary handsets which exclude module-type terminals. 11
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Mon

1.4. “au” Sales Commissions

Average commissions /unit*

Mobile Business
/ Hauﬂ

*New purchases

& upgrade models
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Moon 1.5. Trend of “au” ARPU

Mobile Business
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Mobile Business

Moion 1.6. Update on WIN Jaur

CDMA1X

m Expanded packet-flat-rate plans to even wider customer base through w I N
Double Flat Rates Light, resulting a high take-up ratio of 78% at end-Dec.

Growth of WIN Subs
Total subs
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Mobile Business

MSDi 2. Update on Initial Situation of MNP o

m Proportion of MNP port-in users to “au” choosing WIN handsets at 83%;
of which, high rate of users have signed up for packet flat-rate plan at 80%.
m ARPU of MNP port-in users is higher than “au” average by approx. ¥1,300.

mmmmnl Breakdown of Subs ARPU —
Dec. 2006
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Note: I_Dercentage of the simp_le total of subs who ported Note: Figure was calculated for those who ported into “au”
into “au” through MNP in 3Q/FY2007.3. during Oct.- Nov. period. 15




Dasigning The Futue

MDDi 3. Boost All-Round Product Attractiveness | r-ar

m Promote differentiation by leveraging competitive advantage in infrastructure
to boost all-round product attractiveness in terms of handset, charges and content.
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MDA (Ref.) Four Models from au design project added to MoMA Collection

mMoMA, the Museum of Modern Art (NY) has added 4 models to their collection
including 3 products of INFOBAR, talby, neon, and the concept model of
MEDIA SKIN .

i
INFOBAR neon MEDIA SKIN concept
2003 2006 2005
Naoto Fukasawa Marc Newson Naoto Fukasawa Tokujin Yoshioka

Note: () refers to year when products were launched for sale except for MEDIA SKIN, which refers to the release of concept model.
17
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Moon

4. Termination of Tu-Ka Service

[ Tu-Ka

Mobile Business

m Plan to terminate Tu-Ka service at end-March 2008 based upon a smooth
user-migration to “au” keeping the same phone number; total who switched
at 310k in 3Q, making aggregate total of 1,770k (since Oct. 2005) .
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