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1. Consolidated Financial Results for the six-month period ended September 30, 2018  

(April 1, 2018 - September 30, 2018)  

(1) Consolidated Operating Results （Percentage represents comparison change to the corresponding previous quarterly period） 

 Operating revenue 
Operating 

income 

Profit for the 

period before 

income tax 

Profit for the 

period 

Profit for the 

period 

attributable to 

owners of the 

parent 

Total 

comprehensive 

income for the 

period 

  %  %  %  %  %  % 

Six-month period 
ended September 

30, 2018 
2,462,269 1.9 561,192 3.4 560,367 3.7 386,567 3.5 345,477 4.9 390,519 1.6 

Six-month period 
ended September 

30, 2017 
2,416,070 5.0 542,536 1.9 540,555 3.7 373,641 (1.6) 329,444 1.0 384,276 11.4 

 
 

 Basic earnings per share Diluted earnings per share    

 Yen Yen    

Six-month period ended September 30, 2018 143.89 143.86    

Six-month period ended September 30, 2017 134.92 134.88    

(2) Consolidated Financial Position 

 Total assets Total equity 
Equity attributable to 

owners of the parent 

Ratio of equity 

attributable to owners 

of the parent to total 

assets 
    % 

As of September 30, 2018 6,992,335 4,545,764 4,155,571 59.4 

As of March 31, 2018 6,574,555 4,131,257 3,773,703 57.4 

  

2. Dividends 

 Dividends per share 

 1st Quarter End 2nd Quarter End 3rd Quarter End Fiscal Year End Total 

 Yen Yen Yen Yen Yen 

Year ended March 31, 2018 - 45.00 - 45.00 90.00 

Year ending March 31, 2019 - 50.00    

Year ending March 31, 2019 (forecast)   - 50.00 100.00 

Note: Changes in the latest forecasts released : No 

3. Consolidated Financial Results Forecast for Year ending March 31, 2019 (April 1, 2018 to March 31, 2019) 

（Percentage represents comparison to previous fiscal year） 

 Operating revenue Operating income 
Profit for the year attributable 

to owners of the parent 

Basic earnings 

 per share 

  %  %  %  Yen 

Entire fiscal year 5,150,000 2.1 1,020,000 5.9 620,000 8.3 259.14 

Note: Changes in the latest forecasts released: No 

 

http://www.kddi.com/


 

 

Notes 

(1) Changes in significant consolidated subsidiaries (which resulted in changes in scope of consolidation)  

during the six-month period ended September 30, 2018  : None 

(2) Changes in accounting policies and estimates 

 1) Changes in accounting policies required under IFRSs : Yes 

 2) Other changes in accounting policies : Yes 

 3) Changes in accounting estimates : None 

(3) Numbers of outstanding shares (Common Stock) 

 
1) Number of shares outstanding (inclusive of  

treasury stock) 

As of September 30, 2018 2,532,004,445  

As of March 31, 2018 2,587,213,525  

 
2) Number of treasury stock 

 

As of September 30, 2018 139,517,248  

As of March 31, 2018 181,809,302  

 
3) Number of weighted average common stock 

 outstanding (cumulative for all quarters) 

For the six-month period ended September 30, 2018 2,400,974,601  

For the six-month period ended September 30, 2017 2,441,857,579  
 

Note: The 4,322,928 shares as of September 30, 2018 and the 1,672,702 shares as of March 31, 2018 of KDDI’s stock owned by the executive 
compensation BIP Trust account and the stock-granting ESOP Trust account are included in the total number of treasury stock. 

 

This quarterly earnings report is not subject to quarterly review procedure. 

 

Explanation for appropriate use of forecasts and other notes 

1. The forward-looking statements such as operational forecasts contained in this statements summary are based on the information 

currently available to KDDI and certain assumptions which are regarded as legitimate. Actual results may differ significantly from these 

forecasts due to various factors. Please refer to P.9 “1. Qualitative Information / Consolidated Financial Statements, etc (3) Explanation 

Regarding Future Forecast Information of Consolidated Financial Results” under [the Attachment] for the assumptions used and other 

notes. 

 

2. On November 1, 2018, KDDI will hold a financial result briefing for the institutional investors and analysts. Presentation materials 

will be webcasted on the same time as the release of this earnings report, and the live presentation and Q&A summary will be also 

posted on our website immediately after the commencement of the financial result briefing. In addition to the above, KDDI holds the 

briefing and the presentations on our business for the individual investors timely. For the schedule and details, please check our 

website. 

 

 



 

[the Attachment] 

 

Index of the Attachment 

1. Qualitative Information / Consolidated Financial Statements, etc. .......................................................................    2 

(1) Explanation of Financial Results ....................................................................................................................    2 

(2) Explanation of Financial Position...................................................................................................................    8 

(3) Explanation Regarding Future Forecast Information of Consolidated Financial Results ...............................    9 

2. Condensed Interim Consolidated Financial Statements ........................................................................................   10 

(1) Condensed Interim Consolidated Statement of Financial Position .................................................................   10 

(2) Condensed Interim Consolidated Statement of Income .................................................................................   12 

(3) Condensed Interim Consolidated Statement of Comprehensive Income ........................................................   14 

(4) Condensed Interim Consolidated Statement of Changes in Equity ................................................................   16 

(5) Condensed Interim Consolidated Statement of Cash Flows ...........................................................................   18 

(6) Going Concern Assumption ...........................................................................................................................   20 

(7) Notes to Condensed Interim Consolidated Financial Statements ...................................................................   20 

1. Reporting entity.........................................................................................................................................   20 

2. Basis of preparation  ................................................................................................................................   20 

3. Significant accounting policies .................................................................................................................   23 

4. Segment Information .................................................................................................................................   27 

5. Significant subsequent events ...................................................................................................................   32 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 

1



1. Qualitative Information / Consolidated Financial Statements, etc. 
 
(1) Explanation of Financial Results 

1) Results Overview 

Industry Trends and KDDI’s Position 

In the Japanese telecommunications market, the competitive environment is becoming more intense, with the 

services mobile phone operators offer growing more similar, MVNO operators increasingly promoting inexpensive 

SIM services, and new telecommunications carriers entering the market. Meanwhile, telecommunications carriers 

are expanding their operations in domains other than telecommunications services to secure new sources of earnings. 

In addition, the development of technologies such as the Internet of Things (IoT) and artificial intelligence (AI) is 

ushering in major changes in the business environment in the telecommunications market. 

In this environment, KDDI is accelerating its transformation into a business that provides customer experience value. 

In addition to conventional telecommunications services, KDDI is actively advancing new value proposals through 

“integration of telecommunications and life design” by expanding various life design services. In August 2019, 

KDDI started providing the “au Flat Plan 25 Netflix Pack,” Japan’s first package plan including communication fees 

together with “Netflix”* and “Video Pass” content usage fees. 

In Japan, KDDI is working in the telecommunications domain to promote smartphones and tablets and boost its 

response to the IoT, and aiming to create new customer experience value in coordination with various devices. In 

addition, we will strive to create sustainable growth in the domestic telecommunications business by maximizing 

“ID by ARPA” through the “au Pitatto Plan” and “au Flat Plan” payment plans, which are tailored to customers’ 

data communications usage patterns and expanding the “au Smart Value” set discount for customers who subscribe 

to au mobile phone/smartphone services as well as fixed-line communications services. Moreover, we will promote 

“au” and the MVNO business through Group companies. The Group will also work to expand its number of “mobile 

IDs.” In September 2018, the number of subscribers surpassed 10 million for “au Pitatto Plan and “au Flat Plan,” 

which had been launched in July 2017. These kinds of initiatives contributed to a high evaluation in the various J.D. 

Power customer satisfaction surveys.  

Moreover, we will actively utilize various types of technologies, including the 5G next-generation mobile 

communications system (5G), IoT and AI, which are to be fully implemented going forward, and concentrate on 

proposing new scenarios for using them. In September 2018, we opened “KDDI DIGITAL GATE,” a business 

development center for 5G and IoT for creating new business solutions with customers. Furthermore, with regard to 

5G, we will work with a wide range of partners to accelerate technology testing and drive the creation of new 

services leveraging 5G, aiming for the start of services in some areas in 2019.  

Aiming to achieve “integration of telecommunications and life design,” KDDI will enhance its life design services 

including commerce, finance, energy, entertainment, and education in the non-telecommunications domain to 

actively provide new value proposals to customers. We plan to increase transaction volume by growing our 

commerce business, such as through “Wowma!” and our “au WALLET Card” settlement business. We also plan to 

expand the “au Economic Zone” to the maximum by continuing to propose diverse life design services to customers. 

We will achieve this by the expansion of the energy business, such as “au Denki,” the establishment of the finance 

business, and entry into the education business, among other initiatives. 

Overseas, in our telecommunications business in emerging countries, KDDI is aiming for further growth with the 

full rollout of LTE services in the Myanmar telecommunications business, which is jointly operated by consolidated 

subsidiary KDDI Summit Global Myanmar Co., Ltd. and Myanma Posts & Telecommunications (MPT), the 

country’s nationally operated telecommunications partner. LTE services have also been rolled out at MobiCom 

Corporation LLC, which has the largest share of mobile phone subscribers in Mongolia. Furthermore, in addition to 

its emerging markets business, in data center and other ICT businesses for corporate customers, mainly in Europe, 

KDDI will continue to reinforce its infrastructure to expand its global business. 

 

 

 

* One of the world’s largest online streaming services specializing in entertainment with 130 million users in over 190 countries around the 

world.  
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Financial Results 

 

For the six-month period ended September 30, 2018 

(Amount unit: Millions of yen) 

 

Six-month period 

ended 

September 30, 2017 

Six-month period 

ended 

September 30, 2018 

Increase 

(Decrease) 

Increase 

 (Decrease)% 

Operating revenue 2,416,070 2,462,269 46,199 1.9 

Cost of sales 1,281,238 1,320,092 38,853 3.0 

Gross profit 1,134,831 1,142,177 7,346 0.6 

Selling, general and administrative 

expenses 
600,178 586,042 (14,137) (2.4) 

Other income and expense (Net) 5,256 3,470 (1,786) (34.0) 

Share of profit(loss) of investments 

accounted for using the equity method 
2,626 1,586 (1,040) (39.6) 

Operating income 542,536 561,192 18,656 3.4 

Finance income and cost (Net) (1,981) (902) 1,079 － 

Other non-operating profit and loss 

(Net) 
－ 77 77 － 

Profit for the period before income tax 540,555 560,367 19,812 3.7 

Income tax 166,914 173,801 6,886 4.1 

Profit for the period 373,641 386,567 12,926 3.5 

Attributable to owners of the parent  329,444 345,477 16,033 4.9 

Attributable to non-controlling 

interests 
44,197 41,090 (3,107) (7.0) 

 

During the six-month period ended September 30, 2018, operating revenue rose by 1.9% to ¥2,462,269 million, 

reflecting an increase in revenue from handset sales, as well as increases in revenue due to expansion of the Life 

Design Business, including the energy business, “Wowma!” and “au WALLET Market,” and the settlement business 

to maximize the “au Economic Zone,” despite a decline in mobile communications revenues. Another contributing 

factor was increased revenue in the Myanmar business. 

Operating income increased by 3.4% to ¥561,192 million, mainly due to an increase in sales, despite increases in the 

cost of handset sales and costs in the energy business, “Wowma!” and “au WALLET Market,” and the settlement 

business. 

Profit for the period attributable to owners of the parent rose by 4.9% to ¥345,477 million mainly due to the increase 

in operating income. 
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2) Results by Business Segment 

Personal Services 

The Personal Services segment mainly provides mobile and fixed-line communications services for individual 

customers in Japan, chiefly under the “au” brand, and sells multi-devices such as various smartphones and tablets. In 

addition, we provide fixed-line services such as “au HIKARI” brand FTTH services, including in-home Internet, 

telephone, and TV services, and CATV services. We also provide life design services such as energy and education 

services. Moreover, the KDDI Group organically links Wi-Fi into its multi-network to efficiently create a high 

quality social infrastructure and provide a seamless communication environment. 

During the six-month period ended September 30, 2018, in the telecommunications domain, we have been working 

to expand the Group’s number of “mobile IDs” by promoting penetration of the “au Pitatto Plan” and “au Flat Plan” 

payment plans, which can be selected according to customers’ needs, expanding sales of the “au Smart Value” plan, 

and promoting the MVNO business through our Group companies. Moreover, on September 2018 the number of 

subscribers for “au Pitatto Plan” and “au Flat Plan” surpassed 10 million.  

In addition, on August 2018, we started providing the “au Flat Plan 25 Netflix Pack,” a new discount package plan 

including “Netflix” and “Video Pass” content usage fees together with au smartphone communication fees. On 

September 2018, KDDI achieved first place for overall satisfaction for a third consecutive year in the J.D. Power 

2018 Japan Mobile Phone Service Satisfaction Survey.* 

We will continue to create new experience value to keep on meeting customers’ expectations. 

In the non-telecommunications domain, we are promoting “integration of telecommunications and life design” in the 

commerce, energy, and education businesses, and taking steps to expand life design services and maximize the “au 

Economic Zone.”  

Operating performance in the Personal Services segment for the six-month period ended September 30, 2018 is 

described below. 

 

* Source: J.D. Power 2018 Japan Mobile Phone Service Satisfaction Study 

 

Results 

For the six-month period ended September 30, 2018  
(Amount unit: Millions of yen) 

 

Six-month period 

ended 

September 30, 2017 

Six-month period 

ended 

September 30, 2018 

Increase 

(Decrease) 

Increase 

(Decrease)% 

Operating Revenue 1,863,174 1,898,169 34,995 1.9 

Operating Income 422,091 426,717 4,626 1.1 

During the six-month period ended September 30, 2018, operating revenue rose by 1.9% to ¥1,898,169 million, 

mainly due to increases in revenues from handset sales and the energy business, despite a decline in mobile 

communications revenues. 

Operating income increased by 1.1% year on year to ¥426,717 million, mainly due to an increase in gross profit on 

handset sales. 
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Life Design Services 

In the Life Design segment, KDDI will propose new value and promote “integration of telecommunications and life 

design,” seeking to expand its customer touchpoints and provide services in multiple forms optimized for use in all 

areas of customers’ daily lives and life stages. Our various services include commerce, finance, settlement, and 

entertainment.  

During the six-month period ended September 30, 2018, KDDI enhanced benefits for “au Smart Pass” and “au 

Smart Pass Premium,” including life quality consumption benefits such as enabling advance reservations for popular 

artists’ concerts and limited sales. As a result, the ratio of “au Smart Pass Premium” members exceeded one-third of 

all “au Smart Pass” members. We will continue improving customer satisfaction and expand contact points with 

customers. 

New business creation has been another area of focus to date; “KDDI ∞ Labo”was formed together with a startup 

company for the joint creation of a new business. It launched a “Next Generation Program” which specializes in 5G 

and relocated its activity center to “KDDI DIGITAL GATE” in September 2018. We will realize new value creation 

through open innovation from this 5G and IoT business development base. 

In the commerce business, we launched the live commerce app “CHECK,” which provides live video descriptions 

and sales of products, in August 2018. “Interior AR Experience Feature,” which has the ability to check installation 

images before purchase, was also launched in “Wowma!” in September 2018. These apps combine entertainment 

and commerce that will provide a new shopping experience. 

In August 2018, KDDI entered a capital and business partnership with Kakaku.com Inc. The two companies aim to 

combine their assets and utilize them to enhance the service/media business and generate new business operations. 

In tandem with this, KDDI also concluded a basic agreement with Digital Garage, Inc. KDDI will participate as a 

core partner in the open innovation R&D organization DG Lab to promote the creation of new businesses in the 5G 

era. 

Moreover, in August 2018 KDDI and Electric Power Development Co., Ltd. announced the commencement of a 

tender offer for the shares of ENERES Co., Ltd., looking ahead to the expansion and strengthening of the “au Denki” 

service. 

Operating performance in the Life Design Services segment for the six-month period ended September 30, 2018 is 

described below. 

 

 

Results 

For the six-month period ended September 30, 2018 

              (Amount unit: Millions of yen) 

 

Six-month period 

ended 

September 30, 2017 

Six-month period 

ended 

September 30, 2018 

Increase 

(Decrease) 

Increase 

(Decrease)% 

Operating Revenue 246,818 258,571 11,752 4.8 

Operating Income 51,106 54,717 3,611 7.1 

During the six-month period ended September 30, 2018, operating revenue rose by 4.8% to ¥258,571 million due 

to increases in revenues from “Wowma!” and “au WALLET Market” and revenues from the settlement business, 

including “au WALLET prepaid card” and “au WALLET credit card,” in addition to increased revenue from “au 

Smart Pass Premium.” 

Due to the operating revenue increase, operating income grew by 7.1% to ¥54,717 million, although expenses 

increased in “Wowma!” and “au WALLET Market” as well as the settlement business. 

 

* The name of segment of “Value” was changed to “Life Design” from three-month period ended June 30, 2018. 
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Business Services 

In the Business Services segment, we provide smartphones, tablets and other mobile devices as well as diverse 

solutions such as networks, applications and cloud services, to customers ranging from small and medium-sized to 

large companies. For small and medium-sized corporate customers, our consolidated subsidiary, the KDDI 

MATOMETE OFFICE GROUP is building a regional support network offering close contact throughout Japan. 

During the six-month period ended September 30, 2018, the 5G and IoT business development base “KDDI 

DIGITAL GATE” opened in Toranomon, Tokyo, on September 2018. The base will be used to jointly create new 

business with customers and will not only be equipped with the latest communications technologies such as 5G and 

LPWA*
1
, but also tools in which customers can get a sense for various solutions realized through cutting-edge 

technologies, including different types of sensing device, image recognition technologies, xR and AI. On September 

2018, KDDI announced that it will start providing “KCPS Bare Metal Server,” a new service within KDDI Cloud 

Platform Services (“KCPS”), offering a dedicated cloud service with superior design freedom and extendibility with 

server scaling on demand from October 2018. 

Furthermore, in customer satisfaction surveys operated by external organizations, we achieved first place in the J.D. 

Power 2018 Japan Business Mobile Phone and PHS Service Satisfaction Study (large and mid-sized corporation 

market segment)*
2
 for a third consecutive year, and first place in the J.D. Power 2018 Japan Business IP Phone & 

Direct Line Phone Service Satisfaction Study*
3 
for a sixth consecutive year. 

Looking ahead, we will contribute even more to the development and expansion of our corporate customers' 

businesses, and we will work on business innovation with the goal of being our customers preferred choice as a true 

business partner. 

Operating performance in the Business Services segment for the six-month period ended September 30, 2018 is 

described below. 

 

*1 Abbreviation for "Low Power Wide Area." A general term for low-power wireless communication technologies covering a 

wide area. 

*2 Source: J.D. Power 2018 Japan Business Mobile Phone and PHS Service Satisfaction Study 

*3 Source: J.D. Power 2018 Japan Business IP Phone & Direct Line Phone Service Satisfaction Study 

 

 

Results 

For the six-month period ended September 30, 2018 

(Amount unit: Millions of yen) 

 

Six-month period 

ended 

September 30, 2017 

Six-month period 

ended 

September 30, 2018 

Increase 

(Decrease) 

Increase 

(Decrease)% 

Operating Revenue 359,038 384,009 24,971 7.0 

Operating Income 48,381 54,597 6,216 12.8 

During the six-month period ended September 30, 2018, operating revenue increased by 7.0% to ¥384,009 million, 

mainly due to increases in solution sales and handset sales revenues. 

Operating income rose by 12.8% year on year to ¥54,597 million, mainly due to an increase in operating revenues, 

despite increases in solution equipment costs and handset procurement costs. 
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Global Services 

The Global Services segment is working aggressively to expand the consumer businesses in Myanmar, Mongolia, 

and other overseas countries, and to provide ICT solutions to corporate customers, including data centers, network, 

cloud, and IoT, aiming to contribute to their business development and expansion.  

During the six-month period ended September 30, 2018, in the telecommunications business in Myanmar we 

concentrated our efforts on the reward program, “MPT Club” to strengthen customer retention. We also worked to 

enhance entertainment services such as video, music, and games.  

In the Mongolian telecommunications business, KDDI’s consolidated subsidiary MobiCom Corporation LLC 

(“MobiCom”) partnered with XacBank LLC, a major Mongolian bank, to start issuing VISA debit cards able to use 

the “Candy Loyalty Program” digital money provided by MobiCom.  

In the ICT solutions business, in September 2018 KDDI’s consolidated subsidiary KDDI CHINA CORPORATION 

(“KDDI China”) and Supership. Inc. became the first Japanese companies to be selected as strategic partners for JD 

Cloud (Jingdong Cloud), a cloud business operated by JD.com, Inc. (Jingdong), which has the second largest share 

of the Chinese domestic e-commerce market. The KDDI Group is rolling out a digital marketing business in China’s 

rapidly growing e-commerce market.   

Operating performance in the Global Services segment for the six-month period ended September 30, 2018 is 

described below. 

 

 

Results 

For the six-month period ended September 30, 2018 

(Amount unit: Millions of yen) 

 

Six-month period 

ended 

September 30, 2017 

Six-month period 

ended 

September 30, 2018 

Increase 

(Decrease) 

Increase 

(Decrease)% 

Operating Revenue 131,013 118,010 (13,003) (9.9) 

Operating Income 16,007 22,657 6,649 41.5 

During the six-month period ended September 30, 2018, operating revenue decreased by 9.9% to ¥118,010 million. 

This reflected the impact of decreased revenue resulting from restructured unprofitable businesses, meanwhile 

revenue in the Myanmar and “TELEHOUSE” data center businesses increased.  

Operating income increased by 41.5% to ¥22,657 million, reflecting the solid increase in operating revenue in the 

Myanmar and “TELEHOUSE” data center businesses and decrease in the costs of restructured unprofitable 

businesses.   

As for KDDI Summit Global Singapore Pte. Ltd., due to the environment encompassing local accounting in the 

areas where subsidiaries KDDI Summit Global Myanmar Co., Ltd. are located, preliminary results were not 

obtained by the Company’s closing date for subsidiary reporting, and reporting periods were not unified. However, 

due to improvement for financial reporting in the first quarter of the fiscal year ending March 31, 2019, the 

reporting periods are unified. 

 

* Company and product names mentioned in (1) Explanation of Financial Results are registered trademarks or trademarks of their         

respective companies. 
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